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T o sustain the public awareness of road safety
message, various government departments and

organisations concerned continued their vigorous drive
in promoting road safety publicity, education and
training.

The Theme and Target Audience
The main theme of the Road Safety Campaign in 2000/
2001 was “Road Courtesy”, aimed to educate drivers,
pedestrians and all other road users to be considerate
and courteous.
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Road Safety Campaign Launching Ceremony announcing the theme of “Courtesy On
The Road” for 2000 / 2001 and the introduction of the two road safety mascots.
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During the fortnight pedestrian safety
campaign, the Council had produced 90 000
white rabbit and black pig coasters to remind
pedestrians to cross roads safely.

�� !"#$%

�� !"#$%&'()*+,-./

�� !"#$%&'()*+,-.

�� !"#$%&'()*+,-./

�� !"#$%&'()*+

Road Safety Campaign
In 2000, the Council produced two Television
Announcements in the Public Interest (APIs) - “Road
Safety Theme Song” and “Courtesy on the Road”.  Two
popular singers, Ms Frances Yip Lai-yee and Mr Ray
Chan Kin-wing, lent their support to the campaign by
singing the road safety theme song.
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Road Safety Song MTV by Frances YIP and CHAN Kin-wing.
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Road Safety Song MTV.
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To build up the publicity momentum, a territory-wide
fortnight pedestrian safety campaign, aimed at arousing
pedestrians’ awareness of proper road-crossing manner,
took place from August 13 to August 26.

To drive home the message, the Council has used public
transport, TV, radio, posters , leaflets and e-Park cards
as communication tools.
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The franchised bus companies have given tremendous support by displaying
the slogan ‘Courtesy On The Road’ on their bus fleets.
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Road safety slogan on the MTR train body.
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Road safety slogan on e-Park
cards.
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Road safety leaflets printed by the Road
Safety Council for distribution to the
public.
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Local Publicity Campaigns
The work of the Council has gained strong support from
District Councils, many territory-wide regional and
district campaigns were organised by District Councils
in conjunction with the Road Safety Association and
the Police.  These campaigns took various forms and
scales, including activities like carnivals, quizzes and
competitions, exhibitions, visit to Road Safety Towns,
on-street leaflet distribution, game stalls, road safety talks
and seminars.
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