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Road Safety Councll Annual Report 2002

Outdoor Advertising to promote “Smart Driving™
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During the year, our publicity campaigns continued to play
a key role in building awareness and getting the safety message
across to the general community. Last year, we reported that
to create maximum impact in our publicity activities we were
exploring new avenues to drive the safety message home.
This year many of these initiatives came to fruition. We
launched a Road Safety Website in November, we are making
greater use of outdoor advertising, new TV and Radio
Announcements in Public Interest (APIs) were broadcast and
a number of road safety activities were organised. Looking to
the future, we are actively seeking greater community
involvement in promoting road safety and are increasing joint
ventures, projects and promotions with the private sector.

Smart Driving - Stay Alert, Obey the Law
and Be Courteous.

This initiative, first launched in 2001, continued to provide
the core theme in all our publicity campaigns, reminding
everyone that in "'staying alert, obeying the law and being
courteous™, following just a few simple rules will greatly
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enhance road safety. Taking this campaign
forward, a Smart Driving Publicity Strategy
Working Group was formed under the Road
Safety Campaign Committee.

Drivers were reminded to keep a safe
distance from the vehicle in front, stay within
the speed limit, change lanes carefully, use
vehicle and hazard warning lights properly,
not drink and drive nor use their handheld
phones when driving. Staying alert will also
help avoid collisions even if the driver is not
at fault on the road.

Posters and leaflets formed the backbone
of this publicity campaign. However,

Outdoor Advertising in Mongkok along Nathan Road television created both greater visual impact,
NREAERREZFIESERERRS . .
also taking the safety message into homes

in Hong Kong. The "Smart Driving" theme

BHRAEREZEEEEEHNEETA - was incorporated into all our existing television APIs and radio
B> AN SREESE BIYHEENR » alF APIs while the "*Driver Improvement Scheme™, **No Drug
R (EEEEDENE—ERE LSS Driving"*, "'Proper Use of Headlamps' and *'Cycling Safety"*
PEREE T BRI S S B 1S EEN - worked to spread the message. In view of the effectiveness
LN THERREEE | c TR AR TS AT EEREY of outdoor advertising, we also made greater use of this
2ES - TEAGE  SBERA LS E medium during the year.

RRECERTEL ~ TV)RIRR: ~ [EREERZAA An annual highlight is the launching of the Road Safety
B REENR2S - Campaign. The 2002/03 campaign was launched in November
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www.roadsafety.gov.hk

BARZ2EHERNFASEBBHATBFEE
ESEEINFEE © 2002/03 FEEM "~THERER K
BERME 2002 F11 BESRBET - &
SEBNSIE S0 NENEREE - la| Y BA75
BRERNE - RELAEEEE  Z8RFYT —
FImLlEE: TERER,  KETIRSE
BEREMAEBALT  FENREES TERER . 1

i_g o

=N

Road Safety Campaign Launching Ceremony 2002/2003
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The Home Page of our New RSC Website
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last year at TV City and broadcast as a 30-minute TV
programme, attracting an audience of over 750,000 people.
In conjunction with this launch, we also produced a range of
smart driving souvenirs to spread the *'smart driving"" message
within the community.

Stepping into the e-Business Environment

A major achievement during the year was the launch of
the Road Safety Council Website, www.roadsafety.gov.hk,
in November 2002. Consisting of road safety information,
videos, advice and games promoting the road safety message,
the site is available in English, Chinese and simplified Chinese.
As more and more of our young people increasingly turn to
the Internet for their leisure and information activities, this
wE - website provides an ideal opportunity for
the further dissemination of our road
safety message.

In creating the website, we generated
additional publicity with our Website
Design Competition, which was open
both to Hong Kong’s secondary and
tertiary students. Based on the talent
and creativity of our own young people,
the website provides an ideal
opportunity to spread the road safety
message and foster greater team and
community spirit.
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In Partnership with the Community

A major initiative held during the year was the Model Driver
Selection Award held in October 2002. Organised as one of
our partnership programmes between ExxonMobil Hong Kong
Limited, the event brought together 30 outstanding bus, taxi
and public light bus drivers who had won Model Driving
Awards in campaigns previously organised by the Transport
Department. Based on written tests, their driving record and
a selection interview, five further winners were chosen as the
""Best of the Best''in Hong Kong. All 30 drivers received a trip
to Singapore to view their road safety practices while the top
five winners also won cash awards. A tailor-made road safety
seminar for motorcyclists also took place under this
partnership programme with encouraging attendance.

Working with our road safety partners, we established a

trip to Singapore
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Hong Kong "*Best of the Best™ Model Driver Champions and the

Road Safety Seminar for Motorcyclists
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The Display Panel on a Pedestrian Footbridge
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Kowloon East Region Road Safety Town Open Day
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year-round programme to carry our safety messages on public
billboards outside tunnels and other prominent sites. The Mass
Transit Railway Corporation provided trackside and display
advertising facilities, while the tunnel companies helped us to
hand out leaflets to drivers. We also made use of the bus
companies’ multi-media services to broadcast both seasonal
(e.g. drink driving) and specific messages (e.g. bus passenger
safety) on board their buses.

On a community level we continued with our ongoing range
of local programmes, which include competitions and
exhibitions, carnivals and shows, quizzes and talent quests.
In line with our objectives to work in partnership with the
community, we also enhanced liaison with local District
Councils to explore mutual areas of cooperation and identify
areas for Road Safety publicity within the community. We
see these partnerships as a key driver for our future — only
with increased community ownership and participation will
we be able to create a safer home for all of us in Hong Kong.

New Road Safety Bus Launching cum Presentation and Carnival
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